CDC’s Health Communication Plan

The Centers for Disease Control (CDC) has developed a health communications campaign designed to promote physical activity as a method for arthritis self-management. The overall aim of the campaign is to heighten awareness of the benefits of physical activity to persons with arthritis and to encourage persons to begin or increase participation in regular physical activity. 

Campaign materials include 30 second radio spots and printed materials including brochures, posters, and bookmarks.  The goal of the campaign is to immerse the public in the message by airing the radio announcements in concert with mass distribution of printed materials.

The campaign materials provide the following message:  “Take a walk. Take a swim. Take a bike ride. Studies show that 30 minutes of moderate physical activity, three or more days a week, can help reduce arthritis pain.”

The Kentucky Arthritis Program (KAP) received special recognition in April 2005 at the CDC arthritis conference for conducting a very successful campaign in 2004. With the assistance of the Kentucky Broadcasters’ Association, 13,840 radio spots that conveyed the campaign’s message were aired on 104 radio stations across the Commonwealth. Kentuckians’ knowledge about the importance of physical activity as related to arthritis was greatly increased through this effort.  

Similar efforts occurred in 2005. A report from the Kentucky Broadcasters’ Association (KBA) indicated that 16,946 radio spots were aired from May through August. Concurrent state-wide distribution of the corresponding health communications printed materials has been facilitated by members of the Kentucky Arthritis Partnership (KAP). 

